
METHODOLOGY: National representative survey, n = 1,512.
Charity supporter survey, n = 6,625. Not-for-profit sta� survey,
n = 556. 4 focus groups (Syd & Mel), n = 34. Not-for-profit 
leadership consultation, n = 22. McCrindle Research © 2015

Givers are altruistic
and trust matters most
MOTIVATIONS TO GIVE
Extremely / very significant

Health & disaster relief are the top causes
Extremely / very high priority



More thanks, less requests
Too much - too little

The 5 charity essentials
Extremely / very important

It is the cause that is key...
WHAT HAS MOST INFLUENCED AUSTRALIANS TO GIVE
Extremely / very important


