CONSUMERISM

IN AUSTRALIA

The challenge of consumerism

believe Australians
consume significantly/
much more than what
they need

believe consumerism is
having a negative
impact on Australian
society

Australians own more than
they need, but still want more

agree they own more
than they need

often feel the need to
buy new things
(definitely/somewhat)

Consumerism is driven by emotional, not just rational factors

Buzzed Buyers
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To treat myself
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To feel good about myself
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as likely
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as likely

Consuming brings a fleeting high
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To express myself and my tastes
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To distract from my current experience
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To fit in with those around me
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Consumerism is impacting Australian lives

Challenge from belief to behaviour

BELIEF BEHAVIOUR

Buzzed Buyers Considered Consumers
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Australians are open to changing their consumption habits if their habits have...

At least daily, Considered Consumers experience... ﬁ A negative impact If they enter
ﬁ on themselves a life crisis
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This research was conducted in partnership with Consumed — consumed.org.au.




